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Abstract
Destination marketing has been one of the importiaenatic
issues in the success of tourism industry. Infleenaf
advertisements on both outbound and inbound tsurist
choosing traveling destinations is being incredsging
researched. Spirituality, in general, has recebi¢gome an
important subject of research in social and busiaesas. This
has added a new dimension to the tourism indusiled
‘spiritual tourism’. Consequently, there has beerirerease in
the awareness and research interest in the therfieitic of
spiritual tourism. The present research work isceomed with
an investigation of the marketing aspects of thé&itspl
tourism in Uttarakhand state of India vis-a-visiitiastructure,
destinations and economy. The paper presents &egtra
management approach by which those responsible for
marketing destinations can develop holistic andrdioated
strategies for Uttarakhand state of India which Wwé helpful
for making destination decision by potential travsl
Keywords: Destination marketing, marketing strategies,
economy, Spiritual Tourism, revenue.

1. Introduction

People have been always looking for new ways
of being and have travelled throughout the human
history. The combination of the two is closely asated
with the phenomenon of growth of a civilized sogiet
The increase in communications, information tecbgyl
and the increasing ease with decreasing cost w@éltra
have resulted in a situation within the modern etyci
where the combination of travel and the search for
spiritual novelty is both possible and acceptede Th
situation has naturally opened up a huge economic
proposition, widely called tourism. The activity in
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different forms has grown to such a dimension tpday
that it is capable of controlling economies of sale
countries worldwide. India, home to a rich civilime
historically and birthplace of many spiritual
philosophies, is not lagging behind either in thecpss.
International tourism has increased
exponentially since the last decade in Uttarakhstatk
and it continues to grow. The state is working htrd
place itself in the International tourism map of thorld.
Uttarakhand is known as the spiritual and adventure
capital of the country. Uttarakhand state is not a
newcomer to the international tourism market; ict fé
is one of the traditional and powerful competitans
international tourism market. Its abundance of ratu
resources, beautiful mountains, rich cultural laget,
forests, agriculture, Industry, multi-culture anigedsity
of people of plains and hills, weather variatioms i
different districts, holy shrines like th€har Dham and
other attributes make Uttarakhand state very diteac
and charming to international tourists. However,ewh
considering the competitive market, no destinatan
succeed without putting in some effort. Therefdres
identification of Uttarakhand's important attribstend a
comprehensive evaluation of these attributes imseof
their effectiveness in impacting on internatior@lrists
in their decision when choosing their prospective
destination would be of great value to State’s itoar
planners. It will, amongst others, help them torfolate
appropriate marketing strategies and there i® ldthubt
that an appropriate marketing strategy is essefial
such a spiritual destination to continue being ssstul
in the more competitive international tourism marke

IJESPR
www.ijesonline.com



International Journal of Engineering Sciences Paradigms and Resear ches Vol. 07, I ssue 01, August 2013

ISSN (Online): 2319-6564
www.ijesonline.com

2. Objectives of the Present Study

The main objective of this study is to analyse the
existing marketing practices of spiritual tourismthe
state of Uttarakhand, India in the context of pnése
requirement and develop suitable marketing strategy
The specific objectives include:

1. To examine tourism marketing practices currently
being followed in India as a whole, and, the stdte
Uttarakhand, in particular.

2. To suggest suitable marketing strategy to develop
spiritual tourism as a prime industry in the state.

3. Research Background

Spiritual tourism is also recognized as one of
the major contributors in a state’s revenue. Howeve
organized research activities in the area are yebet
seen. Thus, although there has been an encouragimd
in the recent years, sufficient literature on $pai
tourism is yet to be generated. There are immersees
of research in the area.

Segmentation of inbound and outbound tourists
needs to be studied well. Segmentation, as sugbéste
Tkaczynski et al. (2009), should be at the tourism
stakeholder level rather than at the destinatiorelle
Destination marketing has been recognized worldwaile
one of the important aspects in marketing of teuris
Segmentation and marketing aspects of spiritual
destinations, sustainability and attractivenesspifitual
destinations are some of the aspects that require
systematic investigation. Possible affect on nunife
inbound and outbound tourist to different spiritpidces
and its economic implications needs to be investija
Such investigation could be case specific as differ
spiritual places are located at different geographi
locations. Different spiritual places might attréetirists
on different special occasions unlike season bamgist
movements in most of the general tourist placesr F
example, it is quite possible and reasonable that t
requirements and feelings ofajji (in the Gulf of Saudi
Arabia) would differ significantly to those of an
Amarnath Yatri (in the Indian Himalayas). Such
investigation could help formulating better tourism
product and contribute towards building better
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infrastructure. Formulation of marketing strategites
promote spiritual tourism needs to be investigated.

Tourism has been recognized as one of the
major revenue earning industries worldwide. It is
considered as a smokeless industry which has been
continuously growing and flourishing. It is impantato
note that the concept and scope of tourism have bee
progressively changing. In an earlier work, Huneied
Krapf, in the year 1941, defined tourism as "thensaf
the phenomena and relationships arising from taeetr
and stay of non-residents, in so far as they ddeaat to
permanent residence and are not connected with any
earning activity" (Leiper, 1979). Today, tourisnash
attained the status of even the highest revenugngar
industry for many countries. This service sectaustry
has become a real threat for the core manufacturing
sector industries in the recent times. Consequently
research interest in the area has also been iimgeas
considerably.

India is also witnessing an impetus in the
tourism sector in the recent years. For example,
according to the data revealed by the Ministry of
Tourism, Government of India, the foreign tourist
arrivals (FTASs) in India during the year 2010 wéré8
million with a growth rate 9.3% against the FTAs50f1
million and growth rate of (-) 3.3% during the y&a09.
Thus, the growth rate in FTAs for 2010 over 2000 fo
India is better than the United Nations World Tenri
Organisation’y UNWTO) estimated growth rate of 5%
and 6% for the world during the same period (Mimyist
of Tourism, 2010). Further, the Foreign Exchange
Earnings (FEE) from tourism in Rupee terms durimg t

year 2010 were64,889 crores with a growth rate of

18.1%, as compared to the FEE '&4,950 crores with a

growth rate of 8.3% during the year 2009 over 2008
(Ministry of Tourism, 2010). Consequently, the
Government of India has adopted different apprasache
for promotion of tourism, which include new mectsmi

for expediting implementation of tourism projects,
development of integrated tourism circuits and Irura
destinations, special capacity building in the ganized

hospitality sector and new marketing strategies to
promote India as a brand. Spirituality, which is
traditionally imbibed with the Indian culture, hlascome
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another subject of attraction for the internatiotoalrists
visiting India. A significant fraction of the totdlomestic
tourists in India even travel for spiritual purpsse
However, corresponding comprehensive scientifica dat
about the spiritual tourists in the Indian contastwell
as with respect to different states are yet to gmer

In India, Uttarakhand, which is a hilly state and
home to many spiritual activities, is considered a
tourist's paradise. The state offers a number of
unmatched destinations to the tourists for quemghin
their spiritual thirsts, for holidaying and for sping
thrills. The mid Himalayan region of Garhwal and
Kumaon, which was called by the name Kedarkhand and
Manashkhand in th@urans is known as Uttarakhand
today. This entire hilly region covers an area 8483
square kilometer, which is 1.63 percent of Indiarsa,
comprises of 16,828 villages in 13 districts. Utdrand
extends from 28° 43' N to 31° 27' N longitude an®l34'
E to 81° 02' E latitud€eThis new state in the northern part
of India is surrounded by Nepal in the East, Chimthe
North, Himachal Pradesh in the west and U.P. in the
South. The geographical location of the state vitish
major tourist destinations are shown in Figurel.

N HIMACHAL q
PRADESH

Tourist Map of
UTTARANCHAL

= Wit Santuarien
Copyright o) Corpare Inobase Pt Lid 2082:2003

Fig.1 Different places of tourist interest in the state of
Uttarakhand [www.mapsofindia.com]

Known as Devbhunil, meaning "the land of
God," Uttarakhand also nourishes a diverse and rich
culture and monuments of historical importance (l&um
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Sanjay, 2009). Uttarakhand - the home of Himalagas
truly a paradise on earth for tourists, not only fis
scenic beauty, fresh air, pure water, and chilngw,

but also for being the home of a number of wellwno
famous spiritual places. The major financial sectior
Uttarakhand have been identified as Agriculturetulé
Resources, Industry, Real Estate and the boomictgrse
is Tourism. Every year, the state attracts a gagdbrer

of tourists and the state’s economy is also greatly
influenced by the tourism revenue. The tourism ipiid

in the state has prompted the state to take mamsio
oriented initiatives; few tourism-based academic
programs are also being run. The state governmest h
also taken some steps to study the status of tounshe
state through different surveys and corresponding
planning are being initiated (Government of India,
2008).

4. Methodology of the Proposed Study

The purpose of the proposed investigation is to
study different aspects of marketing of spiritumlirism
and development of marketing strategies in the
Uttarakhand state of India. Tourism is a complex
phenomenon that involves a number of constitutive
elements. Research in such an area calls for ¢arefu
consideration of different attributes. In the prassudy,
primarily ‘self-administered questionnaire survey’
methodology has been adopted. Data were collected
through various methods. In order to collect priynar
data, cross-sectional multiple research design
methodology was adopted in which samples would be
guestioned only once as part of the personal survey
Secondary data were collected from the data gesterat
by different agencies and government organizations,
other data repositories and published literatures.

5. Emergence of Spiritual Tourism

Spiritual tourism is also termed as religious
heritage tourism. It includes all the religionsligi®us
places associated with, emotional attachment tsethe
centers and infrastructure facilities for the tetgi This
can also be referred to as pilgrimage tourism,liasits
are not looking for luxury but arduous journeysnteet

IJESPR
www.ijesonline.com



International Journal of Engineering Sciences Paradigms and Resear ches Vol. 07, I ssue 01, August 2013

ISSN (Online): 2319-6564
www.ijesonline.com

the divine goal or simple life. The essence of iamt
tourism is inner feeling through love.

Globally, mental strain of the people is
increasing. Consequently, people are looking féac®
in spiritual reading, meditation and moments ofirtkv
ecstasy. India has been known as the seat ofuslisiin,
and its cosmopolitan nature is best reflectedsimiitgrim
centers. India is not only known as a place richtsn
culture with varied attractions but also for margges
of worship. She presents herself as embodiment of
compassion where one gets peace of mind. Globally,
India has been respected as a destination of wggdirit
tourism. However, India is yet to exploit the pdtahof
this industry of the future. A scientific study epiritual
tourism in India is expected to generate considerab
interest and would carry immense scope.

The tourism industry is a major contributor to
the economy of Uttarakhand. This region has sontbeof
holiest Hindu shrines, and for almost 2000 vyears,
pilgrims have been visiting the temples at Haridwar
Rishikesh, Gangotri, Yamunotri, Badrinath and
Kedarnath. Millions of pilgrims flock to Haridwarot
pray and to attailNirvana This picturesque holy state is
also a natural destination to the lovers of natihile, it
has been attracting tourists with its century qiditial
places, it is rapidly becoming a place of intefestsome
spiritual gurus operating from the state with huge
followers worldwide. Consequently, the state adaze
of spiritual activities is gaining importance evéay and
a well structured tourism marketing planning could
provide a huge impact in the state’s economy. e t
study sites Haridwar and Rishikesh are enrichedh wit
rich cultural heritage and history associated wiith
These places are enriched with spiritual shrinewels
as a place for yoga and Meditation hub. The state
conducts International Yoga festival in Rishikesterg
year in the month of February-march which attrazts
large number of International tourists to this plathe
place is also famous for renowned Spiritual gurdm w
preach here. This is the place where people thimrg
different parts of the country and world to takieady dip
in the River Ganges.

Spiritual tourism, as observed by Haq al.
(2008), ‘seems to be a newer academic concepit tsut
certainly not a new phenomenon’. The term spiritual
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tourism, of late, has attracted many researchetsadj.
This increasing interest is not because of itsitspir
perspective, but for the potential it carries tadrae the
largest segment within the industry.

6. Analysisand Findingsto encourage
Uttarakhand as a Spiritual Destination

Today, tourism has been considered as the only
source of income for many countries, globally.sltone
of the major sources of the state economy for séver
countries. Thus, most of the countries are natyrall
convinced to invest in tourism — physically as wad
intellectually. Consequently, many countries, ajann
developing world class tourism related infrastroetand
then marketing those aggressively, have been iimgest
heavily on tourism research and its sustainable
development.

Historically, India has been a place of attraction
to the global tourists owing to her ancient cialions,
great diversities in many aspects — geographical,
religious, cultural, its image as the home to grayvi
intellects, its growing economy and its Diasporar H
earning through tourism over the years has alsm bee
rising substantially. Thus, tourism in India hasigoned
itself as one of the prime revenue earners in éneices
sector. The country, in turn, has also respondealigh
programs like ‘Incredible India’.

The growth rate of tourism sector of India has
been way above the world average in the last feavsye
The year 2006-2007 is the fourth consecutive ydar o
high growth in foreign tourist arrivals and foreign
exchange earnings from tourism. By the year 2020,

tourism in India could contribute8, 50,000 crores to the

GDP (World Travel and Tourism Council, 2006). In
Uttarakhand, the number of tourists to the statghb
inbound and outbound, has been increasing; however,
the rate of growth is very marginal. The annualwgio
rate of domestic tourist visits in Uttarakhand dgrthe
period 2001 — 2006 was 12.9% as against 14% gratth
the national level. Further, the international tsur
growth rate achieved by Uttarakhand was 12.0% as
against 16.0% growth at the national level. In eent
study under the aegis of the Government of Uttaaakh
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reveals that the estimated total numbers of domesiil
international tourists that will be visiting theat in the
year 2022 stand at 143.30 million and 0.703 million
respectively. The projected arrival of tourists,trbo
domestic as well as international, in the state is
illustrated in Figure 2. The projections illustrateat the
trends are healthy, and it is expected that the stzould
prepare itself to make the trend healthier with
appropriate planning- infrastructural and acadelyica
Further, information available with Uttarakhand Tiem
Development Board (UTDB, 2011) reveal that about
58.2% of the international tourists visit for halid
sightseeing, 21.9% for health/yoga, and about 19@t%
pilgrimage/ religious functions as shown in FigBre~or
domestic tourists, on the other hand, the main gaef
44.2% of the tourists visit was pilgrimage/ religgo
while that of 43.6% was holiday/ sightseeing. Ithss
imperative that the earnings from the spiritualrists of
the state could have a major influence on the eoino
health of the state. Consequently, a scientificystin
order to help optimizing the state’s earnings stidad a
welcome step.

Table 1 presents the profile of the domestic and
international tourists visiting the major spiritual
destinations in Uttarakhand state. It has beearlgle
seen that two major destinations- Haridwar and
Rishikesh have recorded the highest increase in the
tourists among the destinations considered.

s

I3 /
/ 08 -

B Domestic{million) 0.703

150 1

W international (million)

06
100 4/

04 1

50 1

Estimated Tourists

0.2 1

012 17 204 2012 2017 2022

Year

Fig. 2 Estimated touristsin Uttarakhand in the next
ten year s (Data Source: Government of India, 2008).
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Further, the economic implications of tourism
in Uttarakhand have also been analysed. The data
revealed by the Government of India (2008) clearly
indicate that steady growths are projected witpeesto
the Gross State Domestic Product (GSDP) and
employment due to the projected growth in number of
tourists as already discussed in Figure 2. The
corresponding estimates are shown in Figure 4 and
Figure 5 respectively. The facts do indicate a ificant
influence on the state’s economy and call for aidgpt
appropriate strategies to attract tourists to tates

Pilgrimage/Religious

m Health/Yoga

m Sightseeing

Fig. 3 Segmentation of tourists according to
motivation of visit (Data Source: UTDB, 2011)

Table 1Tourist statistics of important spiritual
tourists placesin Uttarakhand in the years 2008,
2009 and 2010 (Data Source: UTDB, 2011)

www.ijesonline.com

Spiritual Total Year-wise
Place 2008 2009 2010
Badrinath 1075583 798204 921526
Gangotri 326366 | 380157| 310561
Haridwar 11374104 12069517 18866680
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Fig. 4 Estimated GSDP in Uttarakhand in
the next ten years (Data Source: Gover nment
of India, 2008)

1000

800

Employment
(x1000)

anl

2012

2017

Year

2022

Fig. 5 Estimated tourism employment to be generated

Tourism sector is expanding very fast in India.
Travel and tourism industry is considered as ttstef
growing sector of global trade.. The spiritual fets
form a reasonable share of the total touristsinisithe
state. There are a number of requirement to be met
before the full potential of the many unique resesr
can be utilized for both outbound and inbound ttari
The state has to focus on the marketing stratefgies
effective branding of the state. India is yet t@lek the
potential of this industry of the future. A scidittistudy
on spiritual tourism in India is expected to gebera
considerable interest and would carry immense scépe
promising tourist inflow to Uttarakhand, both donies
as well as international, in the years to come and
impetus to plan ahead is the main motivation fag th
present study. Analysing the marketing aspects
associated with spiritual tourism, analyzing tharigm
infrastructure and its influence on the state’snecoy
has been the major focus of the study. It has been
decided upon to adopt a descriptive research
methodology for the intended investigation.

7. Marketing Strategies Needed

Tourism research has been traditionally focused
on the demand side of tourist motivation and betravi
patterns to discover why tourists visit particular
destinations. This paper presents a strategic neamegt
approach by which those responsible for marketing
destinations can develop holistic and coordinated
strategies for Uttarakhand state of India whichl i
helpful for making destination decision by potehtia
travelers. In order to achieve this, it is necegdar
develop an improved understanding of the key factor
that likely to influence the choice of destinatiofwo
important heritage sites of the state namely— hhaaid
and Rishikesh were targeted for the discussion. The
places were so chosen because (i) Haridwar istsdié
the gateway to Uttarakhand, commonly knowrfHeri
ka dwar’, and (ii) Rishikesh especially because of the
history associated with this place. The study fesusn
the effectiveness of different attributes that et
international tourists to visit Uttarakhand. Thiappr

in Uttarakhand in the next ten years (Data Source: also investigates the factors that influence the
Government of India, 2008) repositioning of a tourist destination. An attentms
IJESPR
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been made to review the significant literatures on
tourism destination image and focused on the fadtwat WTotal W% increase over previous year

influence the repositioning of a tourist destinatio 100,000 29,555
11774 15,609 17,854 19,967 77

Uttarakhand, one of the youngest states in India, 10,000 -
fortunately, has many reasons to become one of the
natural destination choices for the tourists. Tiates 1,000 -
possesses unmatched natural locations for holigayin
sports, adventures, and, in particular, severatgsdor
spiritual activities. Many people consider the stas the
spiritual capital of India. On the other hand, rest
towards spiritual activities has been rising glbpal
which has been seen as one of the effective means t
relieve stresses. Out of 472.56 million touristatth 1 2006 2007 2008 2009 2010
visited India in the year 2007, 19.45 million tcaisi Year
visited Uttarakhand (4.11 %). Further analysis adse,
out of the 0.10 million foreign tourists that visit (@) International Tourists
Uttarakhand, 20% tourists came for spiritual atiBei
(Government of India, 2008). Thus, the state hasrg
strong case to invest for encouraging spiritualison in
the state in terms of infrastructure as well asliattual 10000000

Tourists

100 +

10 +

m Total W % increase over previous year

activities. A systematic study on spiritual tourisinthe 10000000 11204275 12049450
state would be of potentially great value for ak tstake
holders. 1000000
100000

Further, it is evident from the Table 1 that 10000
Haridwar and Rishikesh are two most significant 1000
destinations for the spiritual tourists in the stafn 100
analysis of international and domestic touriststinig
Haridwar in the last five years of the precedingatte 10
has been presented in the Figure 6. There have been 1
changes in the trends of the tourists. Similar ysislfor 2006 2007 2008 2009 2010
other destinations can be derived. However, sefiici Year
data regarding the spiritual tourists visiting thiate,
their requirements, priorities, logistics, etc. lwiespect (b) Domestic Tourists
to different spiritual destinations are not easilyilable
for analysis. Moreover, strategies to attract tpigitsal Fig. 6 International and Domestic tourist visiting

Haridwar during 2006-2010 (Data Source:

tourists to the state need detailed analysis. Guesgly, Government of India, 2008)
Vv ia,

a systematic study on different aspects of these
destinations in the state, the marketing aspedcts, i

particular, is needed. 8. Conclusion

Tourism industry, regarded as a smokeless
industry, has been fast growing and flourishingaas
organized industry. In the recent years, tourisas h
made people feel about its many fold impacts,
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particularly on a state/country’s economy. Of |ate
tourism and its associated economic impacts hakenta
place within a wider context of globalisation oétivorld
economy. However, there are still infrastructural 5]
inadequacies that are constraining the growth wfism

in India. Further, tourism development needs to be
pursued with a focus on sustainability. The state o
Uttarakhand, regarded as thBevbhumi, offers a
plethora of highly sought after places of spiriityal
Consequently, lion’s share of the state’s touriswenue

is related to spiritual tourists. In the presentdgt
attempts have been made to analyse the existing
marketing practices of the spiritual destinationsthe
state, possible impacts of tourism in general goidtsal
tourism, in particular, on the state’s economy.
Considering the practical constraints of the stusyne
important aspects, basically the promotional aspett [8]
marketing, have been emphasized in the preseny.stud [9]
As tourism, infrastructure and economy are thresatly
related entities; their influence on each otherllsha
explored. In this study, the descriptive methodglbgs
been adopted for different economic estimationsedas
on the primary data collected through questionnaire
survey administered in Haridwar and Rishikesh, tred
secondary data available from various surveys cctedu

by different agencies and government organizations.

(6]

(7]

[10]
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